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01 Brand

OUR BRAND REFLECTS:

Progress and momentum

A continuous move forward, driven by measurable outcomes.

Accountabilty IN F|nc|nce
A clear commitment to action and transparency.
. Charter

Collective effort

Organisations working together to drive change at scale.

Professional credibility

A serious, industry-backed initiative with real impact.




02 Fonts

OUR TYPOGRAPHY

Typography plays a key role in how the Women in Finance Charter
brand is expressed. Lexend is used as the corporate typeface to
create a clean, open and highly legible style that supports clear,

confident communication.

A neutral and accessible approach is essential, using simple,
modern forms that work effectively across digital formats.
Hierarchy should be applied with care to guide the reader and keep
content easy to navigate. Decorative or complex tfreatments should
be avoided; consistency and restraint reinforce clarity, credibility
and a focus on action.

Download our typeface here
https://fonts.google.com/specimen/Lexend?preview.script=Latn

Lexend

ABCDEFG
abcdefgh
12345678

Lexend
Regular
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03 Colour

OUR COLOURS

Colour is used deliberately to reflect the authority and momentum
of the Women in Finance Charter. Red aligns with HM Treasury,
grounding the brand in its official context while signaling authority
and urgency. Orange introduces a sense of movement — a forward

push that reflects progress and action.

Together, these colours balance credibility with momentum,
reinforcing the Charter’s focus on delivering measurable change.
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04 Logo

APPLYING OUR LOGO

Backgrounds and colour use

Use the full-colour logo on light backgrounds and the reversed

version on dark. For mono applications, use black or white only.

Best practice

« Do not alter, distort or modify our logo in any way.

« Do not recolour or add effects (shadow, glow, outline etc).

* Do not place on low-contrast backgrounds.

« Do not reproduce our logo smaller than 10mm / 28px width.

Reverse hero on Brand Red ' Hero on Brand Canvas V

Women i Women
in Finance IEEE- in Finance

Charter .= Charter

Hero on dark background

' Mono hero on light background '

Women .. Women .
in Finance IEEE- in Finance .:::-

Charter .= Charter

b

Distorted " Low contrast

Women "

In Finance N IABINGNCE i~
Charter . T R Sl



As a hero As a brand

N Debbie Crosbie DBE @ . 2nd

a8 Women "
k_ ' Group Chief Executive Officer at Nationwide Building Society in Finance
04 Example =

The Women in Finance Charter Annual Review has been
published and I'm so delighted to see that progress has
continued — we are seeing increased female
representation to 37% on average, up from 36% in 2024.

Women .
in Finance
APPLICATION EXAMPLES Charter .
wWomen in
Safe area Finance Charter
b v e armitins  comments - & repocte Design guidelines
Our logo must always remain clear and consistent, with sufficient

QO Like & Comment 2 Repost <7 Send

space to maintain impact. Maintain clear space equal to 2x the
‘W’ width from ‘Women’ on all sides.

L Equal spacing all around the logo. Logo is positioned top right.
Page position AR SPAEg ° e e

The optimum position for our logo as a hero is centered. The
optimum position for our logo as a brand asset is top right of
page. Safe area rules apply.

Logo size relative to page
Landscape = Logo 1/7 width of longest edge.
Portrait = Logo 1/5 width of shortest edge.




As a sign-off As an endorsement

March 2026

04 Example 43

Women
in Finance

Alex,
ik HM Treasury Charter

Women in Finance Charter
a pledge for gender balance across financial services

Too feww women in financial services getto the top. P|(’-‘.'IT}‘ of young female gladlm:@s]nm financial

services firms, but these women often do not progress beyond the mid-tier or they leave the sector
antiraly.

In 2015, the Gavernment asked Dame Jayne-anne Gadhia, fermer CEQ of virgin Money, to
investigate this further by leading a review into the representation of women in senior management in
finandal services which speaifically targets the talent pipeline at the executive population below board
level. This work complements the Government's widar programme of work 1o lackle gender inegualily
Y i | and support women in the workplace,

ours sincerely,

The review, Empowering Productivity: Harnessing the talents of women in financial senvices, was

Jane Bloggs published in March 2016 and makes four recommendations to industry to improve gender diversity,
which have received widespread support from the sector.

Chief Executive Officer | Signatory , , , . ) )
I K «  Appoint one member of the senior executive team who is responsible and accountable for gender
www.exampile.co.u diversity and inclusion.

* Set and publish internal targets for gender diversity in senior management.
A P P I I ‘ A I I 0 N E XA M P I E S + Publish progress annually against these targets in reports on their website.
+  Have an intention to ensure the pay of the senior executive team is linked to delivery against these

gender diversity targets.
Women
i o P e To take forward Dame Jayne-Anne’s work, the Government launched the HM Treasury Women in
In Fl nance Finance Charter which asks firms to commit to implement the review's recommendations.

C hCl I’ter The Government is committed to ensuring as many firms as possible sign the Charter and implement

S Lhese recommendations in their organisation. Widespread adoption ol these recommendations across

a e q re q the sector will make a genuine difference 10 gender diversity in financial services and help ensure we
make the mest of the UK's Lalented workiorce in & global competilive economy,
. . . . . Ower A00 firms of all shapes and sizes across financial services have already signed up, with

headquarters in the UK, North America, Europe and Asia - from glabal banks to credit unions, the

O u r |Og O m u ST O |WO yS re m O I n C | eG r O n d CO n S I STe n T, W I T h S u ff I C I e n T largest insutance companies 1o the smallest lintech starl-ups, We ask signaturies W publish then
1

space to maintain impact. Maintain clear space equal to 2x the

‘W’ width from ‘Women’ on all sides.

p Logo is positioned bottom left Logo is the same width as HM Treasury
Page pOSI1'Ion below the red line. text (minus the line). Logo sits on the
same baseline as HM Treasury text.

The optimum position for our logo as a sign-off is aligned
left with the content at the bottom of the page. The optimum

logos. Safe area rulesapply.

position for our logo as an endorsement is aligned with other |

1M Treasurv. = oo o

Baseline

width
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